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If ‘active children’ equates with happy, healthy and 
successful futures, how are we striving to achieve 
this on the national stage?
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OUR VISION 
We want everyone in England
regardless of age, background or 
level of ability to feel able to engage 
in sport and physical activity. Some 
will be young, fit and talented, but 
most will be not. We need a sport 
sector that welcomes everyone –
meets their needs, treats them 
as individuals and values them 
as customers. 
.
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Priorities – what they mean to us

Priority Insight Tactics

The change we 
want to make

Biggest 
challenges/ 

opportunities to 
address

Methods for 
investing or 
influencing
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Sector 
Change

Engagement

More people from every background regularly and meaningfully engaging 
in sport and physical activity

A more productive, sustainable and responsive sport sector

Population increase

Increase in LSEG

Increase in women

Enhanced leadership and governance

Customer focused system 

Appropriate safeguarding standards

Active EnvironmentsEvidence base to encourage inward investment

Decrease in inactivity

Increase in children’s enjoyment
Increase in volunteering numbers and diversity
Talent progression and diversity 

Strategic Priorities
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MORE POSITIVE ATTITUDES AMONGST YOUNG PEOPLE TOWARDS SPORT AND PHYSICAL ACTIVITY

Increase in the number of children who have a positive attitude towards sport and physical activity
(exact measures TBC depending on Active Lives Child data)

A high 
proportion of 
children and 
around 1 in 4 
young people 
have a 
positive 
attitude –
many of them 
are looking for 
challenge, 
competition, 
skill 
development 
and to be the 
best they can.

Children and Young People (CYP) 
tend to become less positive about 
sport as they get older. Poor 
experiences at this age can create 
'emotional baggage' about being 
physically active that impacts into 
later life. There is some evidence that 
negative experiences have a greater 
impact on behaviour than positive 
ones. The offer for secondary school 
age children seems to be more at 
odds with their needs than primary.

INSIGHT

SUCCESS
MEASURE

PRIORITY

CONTRIBUTING
TACTICS

Evolving and
re-focusing existing 
system

Testing & learning 
for the future

Major disruptors 

Confidence, 
being 
capable 
enough and 
having a 
positive 
attitude to 
sport and 
physical 
activity are 
connected 
and can’t be 
taken in 
isolation.

PE means 
children 
aren't 
always 
taking part 
through 
choice & 
can't 
always 
'reject' 
inappropria
te or 
unenjoyabl
e physical 
activity 
experience
s. 

CYP are 
more likely 
to have 
positive 
attitudes 
when the 
adults 
they’re in 
close contact 
with also 
have positive 
attitudes. 
However 
many parents 
lack 
confidence in 
their ability to 
be active with 
their children.
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